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Makers of | Can Do That! Games Add MythBusters License
to New ZimZala Games Lineup of Family Games

Award-Winning Game Developer Announces New Licensing Agreement
with Top-Rated TV Series Franchise

Seattle, WA (May 12, 2010) — The award-winning makers of | Can Do That! Games have
secured the license to make games based on the popular TV series MythBusters, through
a North American-based agreement with Discovery Channel. MythBusters, Hit the Target
Trivia Game, will launch in Fall 2010 for kids ages 10+ and their families as part of a new
lineup of family games the company is developing, called ZimZala Games. Building on the
notion that “families who play together stay together,” ZimZala Games are well-crafted
entertainment experiences for kids and families ages ten and up that bridge generation
gaps, build sibling bonds, and provide brain-challenging fun for the whole family. The
company, which posted 30% growth in 2009, has leveraged quality licenses—including
Dr. Seuss, Curious George, Richard Scarry Busytown, and now MythBusters—to build its
business since its inception in 2007.

About MythBusters, Hit the Target Trivia Game
The Game of Science Trivia Gone Balistic!

Can a penny kill someone if you drop it from the Empire State Building? Do sharks really go
for blood? If you think you know the answers, you've got a leg up in this game of myth-
busting trivia. Start by loading Buster, the team’s crash test dummy, into the catapult.
Answer a question correctly, and you're on your way to a win. As a reward, you get to aim
the catapult, strategically place one of your targets, or launch Buster. Each time Buster
lands on one of your targets, you get a point. The first player to three points is the winner.
There are 400 questions for countless hours of myth-busting, Buster-flinging fun!

Ages 10 & up; MSRP $24.99; Available Fall, 2010

“Our approach to licensing is different from the traditional industry approach, and it’s
a big reason for our success,” said Jacobe Chrisman, CEO and founder of | Can Do That!
Games and ZimZala Games. “MythBusters fans go wild for the show. What we’ve done
is take the amazing content and characters of the program and deliver an original and
incredibly fun game experience that stays true to the show—with players solving myths
and then launching Buster out of the catapult at their targets to try for a win.”

300 E Pike St, Ste 2000 Seattle, WA 98122 www.icandothatgames.com



%)

ZIMZALA

*GAMES"

MythBusters, called “the best science program on television” and widely credited for
making science cool, is available to 99 million U.S. households through the Discovery
Channel. Using scientific method and plain old-fashioned curiosity and ingenuity,
MythBusters hosts Jamie Hyneman, Adam Savage, Tory Belleci, Kari Byron and Grant
Imahara have challenged more than 3,000 myths since the series debuted in 2003.
Reaching millions of children and tweens, MythBusters is also the most visited area on
Discovery Channel’s web site, DiscoveryChannel.com.

“Discovery is proud to have such an admired and iconic brand as MythBusters,” says
Elizabeth Bakacs, Vice President of Licensing for Discovery Communications. “We believe
MythBusters, Hit the Target Trivia Game complements our existing portfolio of licensed
product, exemplifies Discovery’s mission of satisfying curiosity and provides our consumers
with another compelling reason to purchase a Discovery-branded product.”

Combined, | Can Do That! Games and ZimZala Games will have 29 engaging games in
the marketplace in 2010, reaching all age ranges from 3 years to adult. Jacobe Chrisman,
former head of product development at Cranium games, founded | Can Do That! Games
in 2007 and ZimZala Games in 2010. To date, | Can Do That! Games have won more

than 50 top awards, including some of the most coveted honors in the industry, such

as Oppenheim Toy Portfolio Platinum awards, Parents’ Choice Gold awards, National
Parenting Center Seal of Approval awards, and two nominations for the industry’s Toy of
the Year award (T.O.T.Y.) in the game category.

The deal was brokered on behalf of Discovery Channel by its licensing agent, the Joester
Loria Group (JLG).
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About | Can Do That! Games”

| Can Do That! Games foster self-confidence by giving kids a chance to discover what they can do. Favorite Dr. Seuss, Curious George, and Richard Scarry characters come
to life—challenging kids to run, slide, hide, seek, sort, explore—and more! By engaging kids physically, socially, and creatively, | Can Do That! Games provide endless
hours of fun for the whole family.

Founded in 2007, the Seattle-based game company has won more than 50 of the industry’s top honors, including Parents’ Choice Gold awards, Oppenheim Toy Portfolio
Gold and Platinum awards, National Parenting Center Seal of Approval awards, and two-time finalist nominations for the coveted Toy Industry Association Toy of the Year
(T.0.T.Y.) award in the Games category. | Can Do That! Games can be found in mass and specialty retail outlets nationwide.

To learn more, visit www.icandothatgames.com.

About ZimZala Games”

Founded in 2010, ZimZala games are designed for older kids and those who are still kids at heart. They bring friends and families together to play, interact, and laugh.
Each game is carefully crafted and tested to deliver the perfect blend of fun, healthy competition, and long lasting play value. The result—truly innovative bard games that
families want to play over and over again. ZimZala Games can be found in mass and specialty retail outlets nationwide.

To learn more, visit www.zimzalagames.com.

About Discovery Communications

Discovery Communications (Nasdaq: DISCA, DISCB, DISCK) is the world’s number one nonfiction media company reaching more than 1.5 billion cumulative subscribers
in over 170 countries. Discovery empowers people to explore their world and satisfy their curiosity through 100-plus worldwide networks, led by Discovery Channel,
TLC, Animal Planet, Science Channel, Planet Green, Investigation Discovery and HD Theater, as well as leading consumer and educational products and services, and a
diversified portfolio of digital media services including HowStuffWorks.com. For more information, please visit www.discoverycommunications.com.

About The Joester Loria Group

The Joester Loria Group, www.joesterloriagroup.com, is a full-service licensing and marketing agency providing its clients with a full array of services, including:
strategic planning, competitive analysis, and implementation of licensing strategy, management of publicity and advertising and marketing for licensing programs. The
Joester Loria Group represents Chrysler Group LLC for Jeep(r) and Chrysler; Pepsi-Cola North America for Pepsi, Mountain Dew, Aquafina and AMP; Baked Goods Leader,
Entenmann’s Products; BBC series Planet Earth and Life; Discovery Communications including Animal Planet, Discovery Channel, Planet Green and selected series; Mike
Rowe's brand for the working man, mikeroweWORKS; and award winning pre-school property Baby Genius.
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